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OA tool that gives
reaktime brand
monitoring,
maket research,
customer service
and information
disseminabn...
Who wouldn't be
excilited?

Morgan Johnston
Manager Corpore
Communications
JetBlue Airways
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Who | wrote this ebook for

If you are relatively new to Twitter and you are looking to get business results on Twitter, then this book has been

written for you.

Ther eds

pl entthye roef fhoerl pp eoouptl e who want to have fun on

information for business people who want to get results, today.

So if you are starting out, and you want to do it all yourself, this is my gift to you. Implement everything | suggest
in this book, and you will be streets ahead of those who are just bumbling along, hoping that Twitter will have an
impact on their business.

Enjoy, and please give me feedback @markshaw

Good luck!

Mark Shaw

This version updated: 28 May 2009
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What is Twitter?

What is Twitter? What? P Watch a vide
olwitter is an
effective tool to =
not only
communicate with

Twitter is a service for friends, family, and co—workers S
CUStO m e rS and to communicate and stay connected through the exchange of

quick, frequent answers to one simple question: What are you
prospects but to doing?

engage with then
creating

advocated

Twitter is a "micro-blogging" service that allows you to send messages with a maximum of 140 characters. When
Twitter started in 2006 it was seen as a method of updating people with your current personal activities. People
could very easily answer the question 6what am | doingé a

Stefanie Nelson

. Many today still use Twitter this way, however there is a much wider and better use of Twitter, and that is for
TWltter accou nt business. Twitter offers a new and innovative way to drive new traffic to your website, blog or newsletter, engage
manager for De” with a new audience, share opinions, tools, resources, knowledge, find new suppliers, connect with new people,

and demonstrate your knowledge.
Outlet, U.S.

Twitter can also help improve your personal branding, gain feedback, make new connections and friends, notify
your customers of special offers and stock levels, offer fast help and support, inform people of your whereabouts
for impromptu meetings, and perhaps best of all, it is fast and totally mobile. You can access Twitter from
anywhere in the world where you have an internet connection, via your PC or mobile phone.
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http://twitter.com/delloutlet

ol'witter is a grea
space to build
relationshig and
learn from your
Customer8§

Frank Eliason,
Comcast Director

Digital Care
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So how do | get started?

Join the Conversation

Already use Twitter on your phone? Finish signup no

Full name

Username

tter com/USERNAME

Password

Email

[] | wantth

danag® g8 Ul

Type the words above

} Create my account

The first thing that you need to do is to head over to http://twitter.com. Once there, you simply press the tab
marked6 J oi n t he c oYowwdlthendbe takemtdthe sign up page. Enter a few details, and within 30
seconds you should have you account up and running.

Choose the name wisely of your account, do you want the account to go by your personal nhame or your business
name. My tip would be to get the personal name if you can. Twitter is essentially about people communicating with
other people. That is not to say that corporates are not on Twitter. http://twitter.com/delloutlet is on Twitter, and
does extremely well promoting a selected range of products to their followers. The key is to be transparent,
honest and open with people.
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Setting up your account

olwitter is the
new Google

Thomas Power
Chairman of
Ecademy.com

You now need to start inserting some basic information to your account. You do this from the menu at the top of
the page i Settings. The key things that | strongly urge you to add are a good photo, a great background and a
well written bio. These are essential.

The bio should tell others how you can help them. You will also want to add your website details. Make sure that
youturnthed pr ot ect my . ldywupaotee gobr upmdites, only people that you personally want to follow
you will be allowed.

You will also wantto setupthetabi 6 devi cesd. This allows you to update yol
your mobile phone, and tells Twitter how you want to receive the updates. The other tabs to change are the
background of your twitter profile, and the way that Twitter sends you email messages.
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